
Futureproof your 
company online! 

Maximizing 
Results in Google 
and Social Media. Johannes Lombard 



A little about me 

Born and raised in 
Kruger National 
Park, South Africa.



During my 20-year yachting 
career 
I built an app for the marine 

industry that provides location-
based services to yachts. 



Everyone has big dreams for there company 
and this industry is growing at lightning speed.

So, let’s get started with future proofing your 
company!









Map view of 
Geolocation 

used for 
keyword 
authority 

in Google Maps  



Don’t get left 
behind

Use the new 
online tools 

available 



Trust and Authority



24 Hour a day employee

Time



WEB

In 2023 Google changed and prioritized who ranks 
on top based on authority and how people search 
for the information they need.

GOOGLE MAPS



Optimize Your Google Business 
Profile

Ensure your profile is complete, 
accurate, and up-to-date with 
relevant information and photos.



Make sure each section is 100% complete 



Update Service 
areas and business 
hours 



Add Social 
Profiles



Add weekly photos 



Use Performance Tools



Add Services 
& Products 



Make weekly updates 



Add  Q & A
Provide fresh content for your 
customers. It helps you engage with 
your customers, maintain authority 
about your business, and stay relevant 
on search results.

• Be efficient in replying (48 hours)

• Answer in a timely manner. 
• You must check your Q&A 

section regularly for any 
unanswered questions.



GET 
REVIEWS



Why is it Important?
• Reviews positively impact your SEO (search engine 
optimization). 
• A positive review will signify to Google that your business is 
authentic and trusted. 

•You can ask for a review:
• Ask after you complete a job
• Ask through an email
• Ask when you send a bill
• Ask when you conclude a conversation on the phone



What if you get a bad review?
How to Report a Google Review

• After you report a Google review, Google’s team will assess 
the review in question.

• If Google decides that the review violates its policies, it will 
take it down.

Example of a bad review



This is what is possible: 





Why use social media as a business? 
• They are on the platform on a daily basis 
• It’s free/ 24 hours a day employee
• Easy way to find new customers or engage with other 

business partners 
• Showcase your work or new products
• Your online audience follows you even if you move.
• Easy way to get feedback on your work



Free highway 



Choosing the
best social 

media 
platform 



SPAM

Don’t ever click the links.



1. Only 20 a day of following or unfollowing
2. Like two posts, comment on two posts 



Create a giveaway 

Collaborate with other
Local companies. 







Only lasts 24 
hours only

Day-to-day 
operations

1-5 a week



Permanent

Quality content

Get new followers

1-3 a week



Great 
 for 

customer 
feedback



Great 
 for 

custmer 
feedback







If one million people came to your profile, 
you would want them to follow you. Right?
 
So, posting photos of your dog is not going to do it.

Your post needs to relate to the customer!
• Be consistent
• Post quality content
• Engage with your correct audience or similar business 
• Hashtags 5-7 no more
• 1-5 posts a week
• 1 story per day, 5 days a week 
• 1-3 reels in a week (new followers)



Great 
 for 

customer 
feedback



How a 
cockpit 

cover 
pin 

inserts 
into the 
rub rail 






Complete profile: Complete all fields Add topics



Two of the most popular social media editing apps 



We recently did a post for a 
boat cover of a 6ft RC boat.
 

We made a team effort to do 
the following: 
• Liking the post
• Commenting 
• Saving
• Sharing 



Be consistent, 
become an 
authority 
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